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Deri'vatives House of the Year, Asia

ith the credit crisis
hangover still lingering
across the energy and
commodities markets,

¢ Asia has become the focus for growth
: over the next few years. The shift in

: institutional investor and end-user

¢ client demands has compelled players
¢ to refocus their strategies.

Deutsche Bank wins Energy Risk’s

Derivatives House of the Year, Asia

* after proving the ability to grow its
derivative product base, innovate new
¢ trading systems and greatly expand

¢ during a time of major change.

“We respond to the changing

: needs of our clients,” says Gunnar

¢ Hoest, managing director and head

¢ of commodities for Asia at Deutsche
* Bank. “Before the credit crunch,

i consumers were demanding flow

¢ hedging in particular. However, since
2009, inventory financing is high on
¢ clients’ agendas as they have become
¢ less worried about prices roofing in

¢ the near term and are more worried

: about their funding needs and how to
: manage inventories.”

Deutsche Bank tackled the

: changing frontier for Asian energy

¢ and commodities derivatives by firstly
: expanding the team with key hires
such as Hoest, Stuart Smith, head of

: corporate commodity sales for Asia,

¢ and David Silbert, global head of

: commodities. The bank, which has

: over 35 people in the energy and

¢ commodities derivatives team in Asia,
: expanded teams across the whole region
and integrated members from all other
: asset classes to create specialist teams.

“The real lure of our commodity

: derivatives offering in Asia is the

¢ strength of the locally based teams

* across the whole of the region,” says
¢ Silbert. “From Beijing to Singapore,
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: Vietnam to Australia, our business

¢ allows us to access more customers,

: more markets and more liquidity than
: some of our competitors.” :
Smith adds: “Our head count accounts :
¢ for a huge proportion of success with our
¢ clients. We integrate multi-disciplinary
: teams to create structured solutions

: for our clients. We take people from
 credit, foreign exchange, equity and pull
i them together to design and structure

¢ solutions for our commodities clients.”

With specialist teams in place,

Deutsche Bank has shown a range

“Given the growth in Asia,

¢ this requires a lot of product
' innovation,” says Silbert. “There
: are new commodity products being

developed in Asia as clients have been
demanding more solutions. It is where

¢ the action is happening.”

But 2009 wasn't just a breakout year

¢ for Deutsche BanKk’s derivatives product
¢ offerings, as the group managed to

: buoy up its commodity flow trading

: capabilities by constructing new

: online trading platforms. Last year it

© launched its liquid carbon platform,

Since 2009, inventory financing
is bigh on clients’ agendas as
they bave become more worried
about their funding needs

Gunnar Hoest, Deutsche Bank

¢ of significant achievements over

¢ this awards period. In 2009, the

* investment bank installed the

¢ capability to do physical transactions
: in some of Asia’s most sought-after :
commodities, which means it is able to :
¢ develop structured financing solutions
© involving physical commodities to

: assist clients’ financing requirements.

“One of our key focuses is to stay

: ahead of the curve,” says Hoest. “This

: means we look to anticipate what

: happens in the market in the future

: and structure new products that will

: fit into this scenario. We have already

i demonstrated this by our instrumental
¢ presence in new markets like iron ore,
: minor metals and coal.”

Following this, Deutsche Bank saw

. a fourfold increase in business over the
¢ past six months.

i which allows clients to sell Certified

: Emissions Reductions (CERs)

¢ credits electronically in Asia. The new
¢ platform, which is a build out of its

¢ Autobahn model, has translated into a

14% year-on-year increase in its client

base across all products.

Moving forward, Deutsche Bank is

 still looking to make the next couple of
i years just as significant as 2009.

“Coal, iron ore and freight all have

¢ similar clients, similar product offerings
: and similar risk,” says Silbert. “We are

¢ looking to align these businesses into

* one unit and calling it a bulk trading

: business.”

The bank is also looking to expand

© its e-trading capabilities by possibly
¢ putting on some selected energy

i products on the Autobahn platform
i within the next six months. H
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